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| All industries have a wide gap in risk information |
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Q: How important are the following in terms of the information that you personally use to make decisions about the long-term success and durability of your businsss?
Information about the rigks to which the business is exposad.
Base: All respondents by industry 25-130

0: How adequate is the information that you currently receive?
Base: All respondents whers information is important or critical by industry 23-118

|Source: PricewaterhouseCoopers 12th Annua! Global CED Survey 2009
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Talent, agility, reputation and customer service are the critical drivers of long-temm success |

Azcess to, and retention of, key talent
Ahility to edapt to change
Strength of your brand and reputation
High-quality customer servioe
Customer or market intafigence
Technological innovation
Efficiant sourcing or

chain managam
Access o capital
m to mplement suceessful
ive business partnerships
Strangth of your corporate social

respansibility programmes

Acoess to affordsble natural resources
{8.0., raw materials, water, ensrgy]
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Q: How important are the following sources of competitive adventaga in sustaining your growth over the long term?
Base: All respondents 1,124
Source: PricewatertauseCoopers 12th Annual Global CEQ Survey 2009
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JVs overtake M2A as a growth strategy across all regions
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MEA
Jvialliances
Meither
0% 0% 0%
Latin America Asia Pacific
MaA =
Jvialliances i
Maithar o)
0% 0%

Waoos [ 200e

@ Over the next 3 years, will cross-border mergers & acquisitions or joint ventures & sirategic alliances play a greater role in the growth of your business?
Base: 2002: All respondents 50-420; 2008: 86-454
Source: PricewaterhowssCoopers 72th Annual Global CEQ Survey 2009

Nofe: 2009 data ars based on intervisws conducted in the last quarter of 20048,
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Kuidas areneb teie hinnangul Eesti majandus
2010. aastal (% SKP-st vorreldes 2009.a.)?

a. majandus langeb 0 - 2,99%
SKP-st v&rreldes 2009.a;

86 M b. majandus langeb 3 - 5,99%
SKP-st v&rreldes 2009.a;

92

¢. majandus langeb 6 - 9,99%
SKP-st v&rreldes 2009.a;

W d. majandus langeb 10 voi
enam % SKP-st vBrreldes
2009.a

e. majandus péordub vérreldes
2009. aastaga kasvule

“ELU PARAST...”










